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Abstract

This work is an attempt at empirically establishing a rela-
tion between leisure and values in adolescents. Being new, this
topic could help a broader understanding of youth leisure and its
association with inner psychological dispositions, but also with
specific social context (prolonged economic crisis and post-war
environment). Five typical leisure patterns were previously iden-
tified: academic, sports, going out, following celebrities in the
media and music, and computers pattern. The main objective was
to discover whether students with high and low scores on these
patterns differ regarding their values. The sample consisted of 2426

*  Research Associate istepano@f.bg.ac.rs

**  The paper is the product of work on the Project “Identification, measurement and
development of cognitive and emotional competences important for a society ori-
ented towards European integrations” (No. 179018), conducted by the Institute
of Psychology, Faculty of Philosophy University of Belgrade, and funded by the
Ministry of Education, Science and Technological Development, Republic of Serbia

99



SERBIAN

POLITICAL

THOUGHT

Serbian secondary school students from 9 towns. A discriminant
analysis was performed and showed that it was possible to iden-
tify a specific mix of personal and social values for every leisure
pattern. This confirms the existence of a relation between students’
behaviour during free time and their values, expressed as a prefer-
ence for specific personal and social goals. The resultss imply that
connecting two domains is achievable and fruitful in both ways.
The identified leisure patterns contribute to a more detailed and
elaborate portrayal of adolescents’ values but those values also
bring a new insight into specific features of adolescents’ behaviour
during leisure time.

Key words: adolescents; leisure patterns; materialistic and
post-materialistic values

Introduction

Adolescents’ leisure time has been an important research
topic for decades (Bartko & Eccles 2003: 233-237; Hofferth &
Sandberg 2001: 295-297). In a post-materialistic world leisure
activities gained new expressions and became a significant sign
of life quality (Roberts 1997: 1-13; Pys$ndkova & Miles 2010:
15-28). Leisure studies are generally focused on the frequency of
leisure activities (Cotterell 1990: 1-30; Skriptunova & Morozov
2002: 70-78; Videnovi¢, Pesi¢, & Plut 2010: 203-209). Lately the
efforts have been made to group the various leisure activities and to
discover patterns and orientations during spare time. Bruyn & Cil-
lessenn (2008: 447-448) established four factors related to: social
activities (going to the movies, shopping, etc), creative activities,
sports and computer use. Piko and Vazsonyi, (2004: 717-732) also
found four leisure dimensions: peer-orientated commercial pattern,
aesthetic-sophisticated dimension (theatre, pop concerts, reading),
conventional type (sports, hobbies, housework, religious events)
and sensation/technical orientation (computer, TV). Lopez-Sintas
and associates (2016: 283-286) identified four patterns: social,
omnivorous, entertainment, and religious.

When it comes to values, the research shifting from mate-
rialistic to post-materialistic values represents the foundation of
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contemporary studies (A’gulia et al. 2008: 275-290; Inglehart
1977: 3-392; Inglehart 2008: 130-144). However, such a shift
may not occur in countries in a deep economic crisis, in transition
or those involved in war conflicts (Inglehart & Abramson 1994:
346-350). Serbian society has been going through a massive change
from communistic social order to liberal capitalism (Kuzmanovi¢,
Popadi¢ & Havelka 1995: 7-25). This transformation was accompa-
nied by the disintegration of previous country, war, transition and
poverty (Gavrilovi¢ & Stojanovi¢ 2010: 62-64). Hence it would
be interesting to investigate the differences in the existing values
in adolescents born in 1990’s that grew up in that turbulent period.

Problem

Our main objective is to connect leisure patterns of the ado-
lescents born in 1990s with the values they appreciate. There is
a lack of knowledge regarding the relation between adolescents’
leisure activities and their dispositions, except personality traits
(Schwartz & Fouts 2003: 205-212; Weaver 1991: 1293-1297). Rare
studies focus on orientations towards broader values and several
related activities. Stattin and Kerr (2001: 22) argue that self-fo-
cused (focus on one’s own needs and enjoyment) and other-focused
values (focus on people, relationships and the common good)
are reflected in adolescents’ leisure habits. Youngsters with oth-
er-focused values are home-centred and involved in sport, music,
hobbies. Conversely, over-involvement in peer culture might be
the hallmark of self-focused adolescents. Similarly, Hofer and asso-
ciates (2007: 22-23) argued that values are relevant for academic
achievement and found a relationship between achievement and
wellbeing orientations and a preference regarding spending time
in school-related or leisure activities.

It is unusual that the relationship between values and leisure
is rarely investigated since valuing is often a salient factor in the
field of leisure studies. Several psychological and sociological
theories consider leisure activities as a sign of a life quality or
opportunities one has. An (in) explicit assumption is that some
adolescents spend free time in a more productive way than others
(Eccles & Berber, 1999: 10-25; Mahoney, Harris & Eccles 2006:
3-30). The positive development theory sees leisure as a possible
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resource for enhancing youth interests and skills (Hunter & Csiksz-
entmihalyi 2003: 27-32; Larson 2000: 170). Extracurricular activ-
ities are especially highlighted as beneficial for such development
(Eccles & Berber 1999: 10-25; Mahoney, Harris & Eccles 2006:
3-30). Stebbins (1997: 17-21) distinguishes serious and casual
leisure considering effort, devotion and preservation associated
with activities during one’s spare time. Spending most of time
socialising with friends or/and in passive activities are connected
with boredom and maladaptive behaviours (Mahoney & Stattin
2000: 113-125; Mc Hale, Crouter & Tucker 2001: 1764-1776;
Osgood et al. 1996: 635-652).

Leisure within the quality life framework is associated with
the presence of social equality and justice as significant values in
the contemporary society. Hence, Bourdieu’s theory (Bourdieu
1979: 4-7, 1984: 154) about social class effect on inequalities in
opportunities to engage in certain lifestyle, manifested throw the
leisure activities, is well acknowledged and empirically established
(Lopez-Sintas, Ghahraman & Rubiales 2016: 289-290). Roberts
(2012: 328-331) closely connects social class division with the
leisure concept. Unlike positive development theory and Stebbins’
serious leisure notion, Roberts (1997: 10-13) argues that global
trends from the end of XX century made youth’s leisure time a
rapidly changing phenomenon whose function is dominantly fun.
Accordingly, leisure could affect youth identity and values but
older social markers such as age, gender and social class seem to
be more influential (Roberts 2013: 1-9).

We investigate the relationship between values and leisure
from a different perspective. We did not consider values as tools
for evaluating the quality of leisure or in the context of social
differences. Instead, we treat it as inner disposition and a charac-
teristic of each adolescent. Values are usually defined as ‘desir-
able trans-situational goals, varying in importance, which serve as
guiding principles in the life of a person’ (Schwartz 1994: 20-25).
Authors emphasise (Ajzen 1991: 199-200; Moretti & Higgins
1999: 186-191) that people incline towards goals related to their
private life (personal values) and the others connected to the society
they live in (social values). With respect to the claim that values
presumably govern experience, youth behaviour during leisure
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should be considered as a field where values are expressed. Besides,
experiences themselves may modify or reinforce the salience of
values over time (Rokeach 1985: 1 53-169; Stattin & Kerr 2001:
21-23). Accordingly, exploration and commitment to certain leisure
activities is regarded as an important factor in adulthood transition
(Coatsworth et al., 2005: 362-363; Feinstein, Bynner & Duckworth
2006: 305-307, Northcote 2006: 1-4; Shaw, Kleiber, & Caldwell
1995: 247-248). Serious leisure activities have potential to become
a source of meaning, identity and solidarity (Rojek 2001: i-iv).

Aims

Previously mentioned investigations imply that, albeit insuf-
ficiently investigated, a relation between the domains of values
and leisure exists. Thus our main goal is to empirically explore
the existence of that connection and possibly provide additional
understanding of the youth life. As mentioned before, until now
values have mostly represented salient factors in the field of leisure
studies and have not been considered as intrapsychic characteristic
of an individual. Rare studies investigated few value orientations
rather than a whole list of particular values. Furthermore, socio-
logical studies usually followed generations differences in values
(Bynner & Parsons 2000: 237-247; Sun & Wang 2010: 65-79)
while we shall be focused on individual differences in values and
their connection with particular leisure patterns within one devel-
opmental period, adolescence.

Insight into the appreciation of values among Serbian ado-
lescents is also investigated. This aim is related to the discussion
regarding changes of values in modern society that made the role
of leisure in adolescents’ life more important (A’gulia, et al. 2008:
275-290; Inglehart 2008: 130-144). Additionally, specific social and
historical circumstances in former Communist countries (such as
Serbia) as a context for adolescents’ growing up are thought to be
relevant for our research topic.
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Method

Setting and Participants

The sample was the quota including 2426 secondary school
students aged 14-19 from 9 towns and different regions in Serbia
(northern, central and southern). Schools from 3 towns (large,
medium and small) in each region were included and in every
school one class from each year was chosen randomly. All in all,
students (59% female and 41% male) from 26 schools (21% from
three-year vocational schools, 38% from four-year vocational
schools and 41% from grammar schools) and 97 classes partici-
pated in the study and came from the first (27%), second (28%),
third (26%) and fourth year (19%).

Procedure and Measures

Procedure

The survey was done in 2008, in the course of 2 regular
school classes by the school psychologist, who had been trained
to conduct the instruments. Students were told that the goal of the
study was to learn about their habits during spare time. Anonymity
of data was ensured and all students participated voluntarily, with
parental consent obtained.

Leisure Pattern Measures

In the previous data analysis (Stepanovi¢, Videnovi¢ & Plut
2009: 255-258) leisure patterns were identified, but the relationship
with values was not investigated at that time. The patterns were
extracted from a questionnaire consisting of 70 items. Examined
leisure activities covered the following domains: music (prefer-
ences for: folk, pop, rock, hip-hop, techno); reading books; read-
ing various journals (popular science, culture, sport, celebrities,
crossword puzzles, Sudoku, horoscope, romance novellas); watch-
ing different TV programmes (sport, popular science and reality
shows); computers usage (socialising, educational purposes, writ-
ing blogs, playing computer games, listening to music, watching
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movies); going out (to open spaces like parks, school yards etc.,
cafés, discotheques, clubs); attendance at the various events (the-
atres, classical music concerts, pop and rock concerts, folk music
concerts, DJ events, sport matches); engagement in sport activities,
extracurricular activities and volunteering.

Leisure patterns: The structure of extracted main components
from the previous study

Academic S Entertainment Going out Music &
port pattern . computers
pattern media pattern pattern
pattern
Sciflr;tlﬁc Sport magaz. Cillzblzges Clubs Techo music
g 837 £oz. 712 638
.662 .650
Theatre Sport on TV~ Reality shows Disqoteq. Hip-hop
.634 .835 .646 .708 .609
Books Sport events Folk music Cafes Pop music
.662 733 .641 701 .558
Sport ..
S&ltg;e activities m;rr;;?)es DJ events Computers
.6%.6 ) participation $618 .645 .370
.622
Extracurricular Short romance Rock concerts
activit. novels 322
464 .596 )
Rock concerts Folk concerts  Folk concerts
427 437 331
Science TV Computers Computers
shows ~343 314
407 : )
Concerts of Rock concerts
classical m. -318
.380 :
Volunteer
activities
.358
Computers
.352
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The principal component factor analysis and Varimax rota-
tion were performed and the 5 leisure orientations were extracted
(see Table 1): academic, sport, orientation towards entertainment
media, going out and orientation towards music and computers
(Stepanovi¢, Videnovi¢ & Plut 2009: 255-256).

Personal and Social Values’ Scale

Values have been examined by 2 scales related to the rel-
atively general personal and social goals widely used in Serbian
youth studies (Kuzmanovi¢ & Petrovi¢ 2007: 456-460, 2008: 159).
The instrument consists of 18 personal and 18 social goals esti-
mated by a 5-degree scale (Table 2). The list of goals was formed
in accordance with well-known theoretical concepts from social
psychology (Fromm 1959: 151-165; Maslow 1954: 265-280; Mur-
ray 1938: 36-282; Rokeach 1973: 357-361), Ronald Inglehart’s
research (1977: 3-18) into materialistic and post-materialistic
values, and previous empirical studies in Serbia (Kuzmanovi¢,
Popadi¢, &Havelka 1995: 7-25).

Statistical analysis

In order to investigate the relation between students’ values
and the extracted leisure patterns, for each pattern 2 extreme groups
of students (25% of students with highest and 25% students with
lowest scores at the certain factor) were formed. The upper group is
seen as representing students prone to a certain leisure pattern, and
the lower was formed from students who do not manifest that type
of behaviour. The 2 groups have been compared by a discriminant
analysis within each of five leisure patterns regarding personal and
social goals taken together.

Results

Table 2 shows students’ preferences of personal and social
goals. At the top of the table we placed personal and social goals
which are most accepted, and at the bottom are the least accepted
ones.
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Descriptive statistics of personal and social goals

Personal goals M SD  Social goals M SD
Friendship 442 888  Solving employment 4.42 .929
Love 437 983 Free education & health 431 992
care

Material values 432 974  Living standard 4.24 .986
independence 4.28 1.048 Environmental objectives 4.23 1.025
Knowledge 406 1015 Fight against crime and 4.14 1.144
acquisition corruption

Hedonism 393 1121 [Hlanmonious humane 406 1.089
Safety/seeurity  3.93 1140 adionalvalues &mat 396 s
Self-actualization ~ 3.82 1.157 Developmentofscience, 5 g5 g6

education and culture

Healthy life 3.82 1.243 Social equality 395  1.099
Altruism 3.79 1.084 Rule of law 3.78  1.171
Religious values 3.75 1318 Territorial integrity 3.74 1.248
Exciting life 3.69 1224 Democracy 3.58 1.262
Reputation 342 1178 ?g{gggthe”ing ofdefence 355 oy
Achievement 339 1269 Good inter-ethnic relations ~ 3.57 1.245
Social activism 3.11 1.260 Joining the EU 3.44 1.350
Popularity 2.51 1.415  One party system 3.32 1.357
Submissiveness 2.51 1.346 Strong economy 3.13 1.355
Social power 2.04 1210 Completing privatization 290  1.230
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It is obvious that the most valuable personal goals are inter-
personal relationship with peers, love, material standards, indepen-
dence and hedonism. The least preferable ones are social power,
submissiveness and popularity. The most important social goals
for Serbian youth are dominantly connected to economic issues
(employment, free education and health care, living standards),
environmental objectives and fight against crime and corruption.
Social goals students deem least significant are privatisation, strong
market and economy and one-party system. Regarding social goals
it is obvious that even the least preferable values have average
acceptance of above or around 3, which means that these goals
are also quite important.

As already mentioned, the relationship between leisure and
goal preferences was examined by discriminant analysis involving
the comparison of 2 extreme groups within identified 5 leisure
patterns. For each pattern one statistically significant discriminant
function is found which suggests the presence of values that differ-
entiate adolescents with opposite habits during free time. The rate
of correct classifications was similar for each discriminant function,
showing that 63-74% of the students can be correctly classified
in two extreme groups. The data regarding extracted discriminant
functions are presented in Table 3.

The summary of canonical discriminant functions

Functions .
Canonical correla-

corresponding to tion Chi square df
leisure patterns
A;:gggc 0.543%% 295.995 36
Sport pattern 0.464** 203.126 36
Entertainment
media pattern 0.464%* 209.799 36
Gg;?tger?l“‘ 0.365%* 121.526 36
Music and com- 0.328%* 98.190 36

puter pattern

Note: ** parameter significant at level 0.01
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The content of obtained discriminant functions can be seen
in Table 4, which represents a structure matrix for each leisure
pattern. In the presented matrix the correlations between personal
and social goals and suitable discriminant function are given. In
accordance with conventional guidelines, loadings of less than .30
were not interpreted (Tabachnick & Fidell 1989: 509).

Structure matrices for five leisure patterns

Academic pattern Sport pattern

Entertainment media

Going out pattern Music and computer

educationand -

pattern pattern
Knowledge Territorial cos . .
acquisition  .534 integrity  .370 Submissiveness 528 Excitement .622 Reputation 468
(PG.y (S.G.) (P.G) (P.G) (P.G)
Self Traditional
_actualization .508 values and 361 Religious values 478 Popularity 405 Achievement 456
nat. identity (P.G.) (P.G.)
(P.G. (S.G.)
Good Strength. of . . .
inerethnic 448 defence 333 MRV gy Hedonim 550 Hedonism gy
relations (S.G.) (5.G.) o o o
Altruism Popularity Popularity Exciting life
®G) M Gy B (pG) 344 (®G) 4
Excitement Love Social activism
®G) 407 (PG, 319 ®G) = 409
Safety/Security Joining the EU Ffriendship
(PG .394 (S.G.) 301 (PG.) 404
Development
of science, Safety/Security
67 .G.) 328

culture (S.G.)

Fight against
crime and 337
corruption
(S.G)

Harmonious
humane 313
relations (S.G.)

Environmental
objectives  .309
(S.G)

Note:
" Personal goal
* Social goal
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According to the structure matrix, values which dominantly
indicate the difference between the group of students orientated
towards academic content and the group from the opposite extreme
are: knowledge, self-actualisation, good inter-ethnic relations,
altruism, excitement, safety, development of science and culture.
Students who follow and do sports more than those who do not,
appreciate values such as: country and territorial integrity, tradition
and national identity, the strengthening of defence forces and pop-
ularity. Students who seek entertainment through media differ from
those who do not incline to it mostly with respect to the following
values: submissiveness, religious values, healthy life, popularity,
love, joining the European Union. Differences between adoles-
cents who like to go out and those who do not, are predominantly
related to: excitement, popularity and hedonism. Distinctive values
of adolescents who spend time listening to music and in front of
computers (dominant activity on computers: listening to music
and watching movies) are: reputation, achievement, hedonism,
excitement, civic engagement, friendship and safety.

Discussion

When it comes to general acceptance of personal values, two
dominant tendencies can be seen. Firstly, values like friendship,
love and independence, typical for adolescence as a developmen-
tal stage (Brown & Larson 2009: 74-103; Collins & Steinberg
2008: 551-590; Erikson 1994: 51-97; Petersen & Spiga 1982:
515-528) are widely accepted, and values in contrast to becoming
independent (submissiveness) are hardly ever accepted. Secondly,
appreciating economic welfare, concrete pleasures and the need
for safety reflects materialistic values. Attaching importance to
such survival values could be, at least partially, attributed to the
prolonged economic crisis in Serbia. However, Twenge (2017:
205) claims that millennials in USA, the generation born in 1990s
as our respondents, also value high economic standard. Low score
on obtaining social power is seemingly in contrast with the desire
for better economic and social conditions. However, the other data
from our questionnaire show that adolescents are relatively unin-
terested in politics (25% follow political events, and 40% would
use their right to vote) which is also found in Western countries
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when it comes to official politics represented through politicians
and their parties (Farthing 2010: 185-186). In Serbia particularly
the exaggerated politicisation of society and the lack of trust in
the political elite can be seen as the reason for alienation of the
adolescents from politics, despite the fact that political issues are
a very frequent topic in the media (Kuzmanovi¢ & Petrovi¢ 2005:
441; Stepanovi¢ Ili¢, Blazanin & Mojovi¢ 2017: 10).

Preferred social goals are entirely concordant with the other
tendency identified in the area of personal goals. Namely, the young
attach importance to employment, free education and health care
and higher living standards, hoping for a more secure future tak-
ing into account the situation in Serbia, which offers significantly
fewer opportunities compared to other European countries. This is
in agreement with the data on high unemployment rate in Serbia,
since almost one fifth of the population was unemployed during
the survey time (Serbian Institute for Statistics, 2008). One of
widely accepted social goals is fight against crime and corruption,
which is understandable bearing in mind post-conflict transitional
society with a relatively high incidence of organised crime (Peki¢
2016:783; Golubovi¢ & Dzuni¢ 2015: 174-177; Mladenovi¢, 2012:
195-208) and high presence of corruption at all levels (Balsi¢ 2016:
65-86; Madzar 2015: 17). Low preference of liberal values (strong
market economy, privatisation) could be part of socialist legacy but
probably to a certain extent a result of a badly conducted economic
transition also.

Values characteristic for young people orientated towards
some of the previously identified leisure patterns offer additional
insight into their lifestyle and world view. In general, findings
have confirmed the assumption that there is a relationship between
leisure behaviour and values. Discriminant analysis shows that it
is possible to extract interpretability function which serves as the
criterion for distinguishing between 2 extreme groups (decliner
and incliner) on each pattern. In accordance with that, leisure time
is connected with inner dispositions such as values which are, as
Hitlin (2003: 118-135) suggested, one of the core components of
identity structure. The results imply that personal goals are a more
significant for differentiation between adolescents inclined to pat-
terns orientated towards fun (entertainment media, going out, music
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and computers patterns) and those who are not. When it comes to
other patterns, a mix of social and personal goals describes students
with academic orientation, while social goals mostly characterise
adolescents who follow sport.

The appreciated values of youth engaged in academic activi-
ties are related to self-actualisation dominantly through knowledge
acquisition. It can be considered consistent with findings of Hofer
and associates (2007: 22-23) regarding tendency of adolescents
with achievement value orientation to invest more time in learn-
ing than in fun. These adolescents also emphasise the importance
of normal social conditions in which they can fulfil their goals,
expressed in preference of good inter-ethnic relations, personal
safety, crime and corruption reduction, but also with the presence
of altruistic behaviour. Serbia is notorious for its brain drain (Tung
& Lazarova 2006: 1853-1870) and it is likely that these adolescents
belong to a potential next generation of highly educated migrants
to countries with a regulated social system and better social policy.

Preferable goals within the group of sport followers reveal
importance of maintaining territorial integrity of the country by
preserving tradition and strengthening military forces. Although
sport orientation can be considered as a protective factor related to
positive developmental outcomes (Eccles & Barber 1999: 10-41;
Yin, Katimas & Zapata 1999: 183) it can also be related to the fact
that success of sport players often has an important role in social
construction of national identity (Jackson & Ponic 2001: 43-59). It
is plausible to assume that adolescents interested in sport use sports
manifestations, national athletes and their success for strengthening
their national identity. Social goals connected with strong national
identity are already extracted in previous youth research in Serbia
as a negative dimension of values system (Kuzmanovi¢ & Petro-
vi¢ 2007: 579). These values are associated with choosing radical
political orientation and strong religious identity (Kuzmanovi¢
& Petrovi¢ 2008: 167, 2010: 467), which is usually interpreted
as a consequence of war conflicts and unsolved problem of Ser-
bia’s territorial integrity. Besides, students interested in sport value
popularity, which is understandable having in mind that athletes
frequently are their role models (Lin & Lin 2007: 579; Stepanovic¢,
Pavlovi¢ Babi¢ & Krnjai¢ 2009: 407-408).
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Submissiveness most differentiates students orientated
towards rather passive entertainment activities from those not
inclined to that pattern. This appreciation may be explained by
frequent exposure of these adolescents to entertainment in the
media and content that does not promote a critical attitude (Verma
& Larson 2002: 180). The goals of these young people at first sight
seem to be quite an extraordinary mixture, ranging from religious
and healthy life, acceptance through love and popularity glorifica-
tion, and ending with highlighting the significance of joining the
EU. However, this values mixture may be understandable when
it comes to the content these young people follow in the media
(folk music, celebrities, reality shows etc.) This interpretation is in
accordance with Zhang and Harwood’s (2004: 5) finding regarding
coexistence of traditional and modern values in dominant themes in
the media. Namely, in mass media the common themes are related
to the looks and appearance of singers and actors and their love
life. Very popular folk singers often present themselves as people
who fulfil socially desirable norms with high moral and religious
standards, and who strive for love and have a life without vices.
Therefore, it is not surprising that their fans also consider them-
selves as devoted to religion, healthy life and finding real love.
Such influence of the media and superstars on people’s conscience
and values was some time ago considered by Roberts (1997: 6) but
also discussed in role model studies (Engle & Kasser 2005: 264;
Yancey, Siegel, & McDaniel 2002: 36). Similarly, taking into con-
sideration life style and interests of these adolescents, the reasons
for supporting the EU accession are probably not connected with
free trade, human rights and similar values, but with their belief
that the EU means carefree and luxurious life style, presented in
the media as typical for their show-biz idols.

Unlike previous group of adolescents who are rather pas-
sive, we 1dentified adolescents who spend leisure time actively
searching for fun. They visit a variety of places: clubs, discos,
cafés, DJ events, concerts of different types of music (Table 1).
Their orientation towards different types of amusement seems to
be in accordance with the carpe diemlife motto expressed in the
inclination towards postmodern values and appreciation of exciting
life, popularity and hedonism in general.
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Adolescents who spend time listening to music and in front
of computers are dominantly oriented towards fun also. They spend
time listening to music, watching movies and playing games on
computers (Table 1). Their goals again show a mixture of mod-
ern and postmodern values. Reputation, achievement and civic
engagement reflect modern values (Hoffer et al. 2007: 18-19),
while hedonism and excitement correspond to postmodern values
(A’gulia et al. 2008: 276) same as in students orientated to active
amusement.

Besides discussing the results based on findings obtained
by statistical analysis and showing that each leisure pattern could
be characterised by a specific set of values which differentiates
youngsters inclining to it from those who do not spend their free
time in that way, it is possible to go a step further. In our opinion
it is also plausible to analyse similarities and differences regarding
values related to different leisure patterns. In terms of similarities
in values between young people inclined to different leisure pat-
terns, some mutual values can be identified. Three postmodern
values were identified as common for at least two different leisure
patterns: excitement (present in academic, going-out and music
& computer patterns), popularity (in sport, entertainment media
and going-out patterns) and hedonism (in going-out and music &
computer patterns).

The differences between identified patterns are based on
a specific mixture of materialistic and post-materialistic values
within each of them. Post-materialistic values (good inter-ethnic
and humane relationships, altruism and environmental objectives)
associated with the academic activities match Stattin and Kerr’s
(2001: 22) concept of other-focused values which they claim are
related to structured spending of leisure time. Materialistic values
related to academic spare time pattern (safety, fight against crime
and corruption) could be result of the previously mentioned social
context in Serbia marked with economic crisis and society in tran-
sition. Sport free time pattern is predominantly linked with social
materialistic values usually associated with nationalism and milita-
rism. Fun pattern consisted of activities oriented towards following
the media is mostly in touch with personal post-materialistic as
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well as traditional values. The established connection between this
pattern and post-materialistic values is in accordance with findings
of Hoffer and associates (Hoffer et al. 2007:18), stating that stu-
dents with wellbeing value orientation favour fun over learning.
The going-out pattern includes values linked with previously ana-
lysed patterns. Spending time in this manner is entirely associated
with post-materialistic values (excitement, popularity, hedonism)
which are also related to other leisure patterns. Unlike previous
two patterns orientated towards fun, the fun pattern consisted of
activities which presuppose usage of computers for entertainment
is connected with values of wellbeing (hedonism, excitement,
friendship) as well as achievement values.

Conclusions

This study represents a rare attempt at determining the rela-
tionship between two significant segments of young people’s lives:
the way they spend their spare time and the values they appreci-
ate. The results of the survey have brought additional insight into
studies of leisure as well as into studies of young people’s values.
Regardless of the fact that the preferred values are in accordance
with universal characteristics of adolescent age, our results do
reveal some specificity of growing up in a post-socialistic country
with a prolonged economic crisis manifesting itself in valuing goals
reflecting the need for safety: employment, higher living standard
and reducing crime and corruption rate. When the preferences relat-
ed to personal and social values are observed from the perspective
of Inglehart’s theory, it can be concluded that these adolescent
goals represent a mix of post-materialistic and materialistic value
systems. Thus it can be argued that the long-term inter-generational
shift from a system of materialistic to the one of post-materialistic
values maybe did not materialise to the full extent witnin generation
borne at the end of XX century (Inglehart & Abramson 1994: 347).
The reason for that could be found in the absence of physical and
economic safety of our respondents during their childhood in the
context of social crises and war conflicts in Serbia. Furthermore,
this mixture of values is in accordance with some authors (Arts &
Halman 2004: 28-29) who argue that Inglehart’s theory should be
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revised because even in developed European countries majority
of people appreciate both modern and postmodern values, instead
of a predicted increase in postmodern values.

The main conclusion of our study is that the inclination
towards a particular leisure pattern during spare time presupposes
preference of specific values different from those in students who
do not spend their time in the same way. Moreover, some additional
interesting insights emerged from comparing values appreciated
by youngsters prone to different leisure patterns.

This research can be seen as a first step in linking the domains
of leisure and values. From that perspective, our interpretations
of established relations should be treated as future hypotheses
which need to be confirmed through further empirical investi-
gations which we intend to do with so called iGen generation of
adolescents. Various combinations of materialistic and post-ma-
terialistic values within different leisure patterns justifies investi-
gating the relationships between individual values and the manner
of spending spare time, instead of opting for differences in wider
value patterns, which has been the case up to now (Hoffer et al.
2007: 20-27; Stattin & Kerr 2001: 22-57). Further research could
go in the direction of finding the answer to the question of whether
the value orientation of adolescents changes depending on them
organising their spare time in a particular fashion or whether it
is more likely that adolescents because of their value orientation
choose to spend their spare time in a specific way.
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